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Instructions:

1. Question No.1 is compulsory.
2. Attempt any 3 from Q.2 to Q.6
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English Version

Q-1 Give the definition of advertising and discuss the objectives and benefits of advertising. (16)
OR
Q-1 Write about types of enterprise.

Q-2 Explain the factors affecting entrepreneur. (18)

Q-3 Give the information about steps of new product development process. (18)

Q-4 Write about supporting skims in entrepreneurship. (18)

Q-5 Write about factors affecting pricing practices. (18)

Q-6 Explain. (18)
(A) SWOT Analysis

(B) Marketing management

*khkhkkkhkkhkkkhkhkkkhkhkhkkhhkhkkhkkikikk



